Registered Charity Number: 1164988

Digital and Marketing Officer
Recruitment Pack

Support. Understanding. Friendship
WAY is a UK registered charity that offers a peer-to-peer support network for
anyone who's lost a partner before their 51st birthday – married or not, with or
without children, inclusive of sexual orientation, gender, race and religion – as they
adjust to life after the death of their partner.

Dear Applicant,
Thank you for your interest in this exciting opportunity to join the team at WAY Widowed and Young.
WAY is the only national charity in the UK for men and women aged 50 or under when their partner
died. Founded in 1997, WAY now has more than 4,300 members throughout the UK.
We are recruiting for our first Digital and Marketing Officer to join our small, but dynamic charity
through its next important stage of development.
As we approach our 25th year, our organisation is now at a particularly exciting time in its journey, this
is an amazing opportunity to join an ambitious, supportive and innovative team at a hugely exciting
time as the charity looks to grow and progress and enter an exciting new phase of its journey.
We are seeking a vibrant, creative and inclusive professional who will devise and implement WAY’s
digital and marketing plans, in line with our new 5-year Strategy Plan. You will be an integral part of
WAY’s fundraising, branding and campaigning projects, which includes and is not limited to digital
advertising across all channels, SEO and website content. You will manage the ongoing development of
the WAY’s website and all web development projects, ensuring they are delivered successfully, on time
and to budget.
You will need to be hands-on, with an understanding that the role is diverse in nature, and you must
be flexible to best meet the needs of the organisation and our members.
If you have the passion, drive, skills and experience required, please do read on.

Kind Regards

Stephanie Patrick
Chief Executive Officer
WAY Widowed and Young

Role Profile: Digital and Marketing Officer
What we’re looking for
Job Title

Digital and Marketing Officer

Responsible
to
Hours

Head of Operations and Partnerships

Key Relations

Location

This is a full-time position, working 37.5 hours per week.
Working hours are 9am- 5pm, Monday – Friday (with 30min unpaid break each
day)
There will be occasional evening and weekend meetings and events to attend.
Job-share options maybe be considered for this role
Communications Manager
Head of Operations and Partnerships
National Volunteers Manager
WAY Members
WAY Volunteers
Remote working with infrequent nationwide travel

The post holder will be dynamic and creative with excellent communication skills, be administratively
competent, socially engaging, responsible and accountable for the Digital and Marketing activities of WAY
Widowed and Young.
They must have empathy for and understanding of the emotional and practical issues that face young widows
and widowers.

Key Objectives

Reporting to the Head of Operations and Partnerships, the Digital and Marketing Officer is responsible
for development, delivery and implementation of WAY’s Marketing and Digital strategies and operational
plans.
In this role, the postholder will be required to work closely with the Communications Manager to develop
a sector-leading strategy for all marketing campaigns, with an emphasis on ensuring innovation and
continuous improvement. This will include end-to-end delivery of all marketing campaigns managed
across all of our platforms.
The postholder will liaise with WAY’s the externally appointed website company to oversee the ongoing
development of the WAY’s current website and will be central to the development and implementation
of a new improved website – ensuring projects are delivered successfully on time and to budget.
The postholder will drive improvement across our digital platforms in order to maximise inbound traffic,
improve user journeys and optimise conversion.

Main Duties and Responsibilities
Marketing
a) Developing, maintaining, updating and executing the WAY Marketing Plan in line with WAY’s
overall 5-year strategic plan.
b) Ensuring our marketing tactics are always aligned with Marketing Objectives and form part of
our Digital and Marketing Strategies
c) Ensuring the Marketing strategies address WAY’s key audiences; in particular existing members
and the external reach to potential members, to help grow WAY’s membership and other key
partners.
d) Help WAY to reach the maximum number of eligible widows by developing strong and
compelling messaging.
e) Manage and develop the Charity Google Grants account

f) Analyse and report from Google Analytics and other relevant tools to optimise campaigns.
g) Interact and collaborate with team members and volunteers to align digital media with other
marketing, communications, campaigns and fundraising activities.
h) Work closely with the Communications Manger to assist in the co-ordination, development
maintenance and scheduling of relevant content on the WAY social channels (Twitter, Facebook,
LinkedIn, Instagram, YouTube etc)
i)

Ensure the charity branding is correctly used in all cases

Website and CRM
a) Oversee the day-to-day running of the WAY’s website (Public and Members Areas).
b) Act as the CRM lead for WAY, ensuring seamless integrations between web and CRM, as well as
advising on new digital initiatives.
c) Responsible for improving the usability, design, user journey and conversion of website, in
conjunction with WAY’s web development agency.
d) Overseeing the ongoing development of WAY’s website and CRM system by ensuring the
Website Working Group (WWG) objectives and tasks are achieved and executed.
e) Co-ordinating the development, maintenance and scheduling of relevant content on the WAY
website, working with the wider WAY team.
f) Reviewing Google Analytics web stats to learn what is working and what needs adjusting on and
ongoing basis.
g) Work closely with the Web Developer to drive forward development of WAY’s new website
project.
h) Lead on A/B testing of landing pages and web content.
i)

Ensure website content is updated in a timely manner and develop capacity amongst other
colleagues in WAY to carry out website content updates.

j) Drive the expansion of WAY’s SEO strategy to increase organic traffic and income.
k) Manage and oversee the work of the Web Developer in support of all the above.
Additional
a) Support the work of the WAY by contributing proactively to team meetings, strategic
discussions and taking on additional projects where possible and appropriate.
b) Be the main point of contact for appointed digital and marketing agencies.
c) Provide marketing and digital expertise on cross organisational projects as required.
d) Prepare reports for the Chief Executive and Trustee’s when necessary.
IT Skills
All staff are required to demonstrate a level of IT literacy skills appropriate to their job, as the use of IT
is fundamental in delivering good quality efficient activities and services for a national charity that
carries out many of its services online as well as face-to-face.
General Information
Due to the dynamic nature of the sector we work in, job descriptions are subject to review. Jobholders
are expected to be flexible and may be required to undertake duties, that are not described in those
above. Reviews will be undertaken when necessary, by line managers in consultation with post
holders. It is necessary to be flexible due to specific deadlines or the nature of our service activity.
You will occasionally be expected to attend events at weekends and in the evenings. The staff works as
a team and, as a small team, we expect all our staff to support each other and have the flexibility to
get involved in activities as and when it is needed and appropriate.

Person Specification
Key:

Assessed
Assessed
Assessed
Assessed

by Application Form
at Interview
by Test / Presentation
by Documentary Evidence

A
I
T
D

Note to Applicant: When completing your application, you should demonstrate the extent to which you
have the necessary education, experience, knowledge and skills identified for the post
How is it tested?
Requirements

Qualifications

E/D

A

Five GCSEs, including Maths and English or
equivalent

E

✔

✔

Relevant qualification in Digital and
Marketing discipline, or equivalent work
experience.

E

✔

✔

Degree educated or equivalent

D

✔

CIM, IDM or AgilePM/Prince2 qualification
Experience

D

✔

Proven experience of developing and
implementing marketing strategies and
campaigns, and web development projects

E

✔

✔

E

✔

✔

Be able to give presentation at board level

E

✔

Experience of developing and managing
annual plans

E

Hands-on experience of using tools like
Google AdWords, Google Analytics, search
console etc.

I

✔

✔
✔

E

✔

✔

E

✔

✔

E

✔

D

✔

Comprehensive knowledge of CMS,
Wordpress

E

✔

✔

An understanding of UX and UI in the
context of website design

E

✔

✔

✔

✔

Relevant experience in Marketing discipline,
or equivalent work experience
Experience in working with colleagues and
contacts who are based remotely
Experience of InDesign or Adobe Design
Skills, Abilities, Knowledge

Sound knowledge of the digital journey and
associated metrics (eg. CPC, CPA, CPM,
ROI, LTV etc)

E

D

✔

✔

Experience of managing digital and social
platforms

T

✔

Demonstrable understanding of Email
Marketing, SEO, CMS & CRM
Excellent written and verbal communication
skills
Ability to work with discretion and
professionalism, whilst demonstrating the
ability to decide and deliver on campaigns
and projects.

E
E

✔

✔

✔

✔

E

✔

E

✔

✔

✔

✔

Solution focused in the face of challenges
Superb attention to detail
Excellent design and layout skills
Creative and innovative, with a passion for
digital and marketing activities
Able to absorb and critically evaluate a
large amount of information and data in
order to make decisions

E
E
E
E

✔
✔

✔
✔

✔

Ability to deal with people at all levels.
Highly organised, with an ability to
multitask and self-manage, while dealing
with a busy workload
Ability to ensure confidentiality is adhered
to, and information is dealt with
appropriately.
Working knowledge of GDPR compliance
Strong understanding of the major
technology-driven changes and trends
affecting the online media and advertising
industries
Basic HTML/CSS

✔

E
✔

E
✔

E
✔

E
✔

D

Understanding of charity sector marketing

D

✔

Adept at social media with an
understanding and knowledge of the
fundamentals of search engine
optimisation.

D

✔

D

✔

Other Requirements
Willing to work flexibly including occasional
evenings and weekends as required.

E

✔

Ability to be an active and supportive team
member.
Empathy and compassion to young widows
and understanding of the bereavement
process

E

✔

E

✔

✔

✔

What we are offering
Salary

£28,000 per annum

Contract

Salary is reviewed annually by the Board of Trustees.
18-month contract with 3 months probationary period.
*The position has the potential to be extended beyond 18 months and will be
reviewed by the Trustee once the fixed term is complete.

Annual Leave

25 days plus bank holidays, rising to 28 days with 5 years’ service and 1 day
per year after this to a maximum of 32 days

Pension

Contributory pension scheme.

Employee
Assistance
programme

Access to an enhanced employee assistance programme

Base

Flexible home-based with national travel as required (infrequent)

Who we are
WAY Widowed and Young is the only national charity in the UK for men and women aged 50 or under
when their partner died. Founded in 1997, WAY now has more than 4,3000 members across England,
Wales, Scotland and Northern Ireland.
The charity provides peer-to-peer support to young, widowed people – married or not, with or without
children, inclusive of sexual orientation, gender, race and religion – as they adjust to life after the
death of their partner.
Typically, WAY members and volunteers organise lively social groups that meet up throughout the year
– for drinks, meals out, walks and picnics. Our members organise weekends away for adults and
families, go camping, have parties and offer an alternative social life for people who have lost their
partner at a young age. Throughout the pandemic members have delivered more than 900 online
events and more than 500 face-to-face events.
WAY has a secure members’ only website that offers a safe place for members to meet and chat online
24 hours a day and members also have access to a 24-hour telephone helpline that offers free
counselling and advice.

How WAY was founded
WAY was founded 25 years ago by journalist Caroline Sarll, after her sister Mandy was widowed at the
age of 35. It was a double blow for both Caroline and her sister, because it was the 25th anniversary
of their own father’s death.

Who we are – facts and figures

4300+

3
Employed staff

Members throughout
the UK

23,800
Social media followers
across 4 combined
platforms

New

Fully recruited board of

strategic Plan

engaging trustees

5 year

8

2021 income approx.

£300k

WAY does not hold
statutory contracts and
generates 100%
of its income

148+
Volunteers throughout the
UK

National Media Presence

90+

Features last year

Find out more at our website www.widowedandyoung.org.uk

Additional Information
●

Equal Opportunities. At WAY Widowed and Young, we are looking for the best people to join us
and help us provide support to those widowed Young throughout the UK. We want our team to
reflect the diversity of the communities we serve, offering equal opportunities to everyone,
regardless of race, colour, religion, sex, sexual orientation, gender identity, age, or disability.

●

Disclosure and Barring Service (DBS) This post, due to its nature, duties and responsibilities,
will be subject to a check by the DBS. The level of check which will apply shall be an “Enhanced”
level check. Information about this disclosure can be found at www.gov.uk.

●

Pre-Recruitment Checks: To prevent abuse and implement good practice WAY Widowed and
Young ensures that recruitment practices are robust and rigorous and that all staff employed have
up to date and acceptable references, employment history, proof of identity, and an enhanced DBS
check.

●

How long is my information retained for?
o If you are successful, the information you provide during the application process will be retained
by us as part of your employee file for the duration of your employment plus 6 years following
the end of your employment. This includes your criminal records declaration, fitness to work,
records of any security checks and references.
o If you are unsuccessful at any stage of the process, the information you have provided until
that point will be retained for 6 months from the closure of the campaign.
Information generated throughout the assessment process, for example interview notes, is
retained by us for 6 months following the closure of the campaign.

Next steps...
Please provide a covering letter along with your CV and ensure that this demonstrates how you meet
the role profile and person specification detailed within this pack.
Please make sure your CV isn’t more than 3 pages.
Once you’re ready, then send an email to recruitment@widowedandyoung.org.uk attaching your
CV and covering letter.
Dates to note
•
•
•

16th January 2022
WB 7th February 2022
WB 14th February 2022

Deadline for submission of CV/Application
First stage interviews (via Zoom online)
Final interviews (Location TBC)

Any questions?
Contact recruitment@widowedandyoung.org.uk if you have any queries.
Again, thank you for your interest in WAY Widowed and Young.
To save on charity administrative costs, we shall not be notifying unsuccessful candidates, for those
who have not heard by 31st January 2022,
we thank you for your interest and regret that your application has been unsuccessful.
Unfortunately, we are unable to provide individual feedback to applicants.

